Public Relations & Geo-Fencing Services:
High-Converting Marketing Strategy

Part 1: Public Relations (PR) Service

The PR Value Proposition

Public Relations is about credibility, authority, and earned media. Unlike paid
advertising, PR placements in reputable publications carry third-party validation that
converts skeptics into customers. Your copy should emphasize transformation from
unknown to industry authority.

PR Service: High-Converting Copy Frameworks

Hero Headline Options
Option 1: Problem-Focused (Best for B2B)

"Your Brand Deserves to Be Heard—Not Just Seen"Subheadline; "Transform from
invisible to industry authority with strategic media placements that build credibility and
drive customer trust."

Why it works: Addresses the core pain point (invisibility) and positions PR as the solution
to a credibility problem, not just visibility.
Option 2: Results-Focused (Best for E-Commerce & Retail)

"From Zero Press Mentions to Featured in Top-Tier Publications"Subheadline: "Earn
media coverage that converts readers into customers—without paying for ads."

Why it works: Shows tangible outcome (media mentions) and emphasizes the earned
media advantage (free vs. paid).
Option 3: Authority-Focused (Best for SaaS & Tech)

"Become the Expert Your Industry Turns To"Subheadline: "Strategic PR positions your
leadership team as thought leaders, attracting customers, investors, and top talent."

Why it works: Taps into founder ego and positions PR as a multi-benefit investment
(customers + capital + hiring).



Body Copy Frameworks
The Credibility Gap Framework:

Plain Text

PROBLEM: "Your competitors are getting featured in Forbes. Your product is bett
But nobody knows it."

AGITATION: "Without media coverage, you're invisible. Customers default to bran
they've heard of. You lose deals to less-qualified competitors with better PR."

SOLUTION: "Our PR team has relationships with 500+ journalists across your indu
We pitch your story strategically—not to everyone, but to the right journalists
the right publications."

PROOF: '"Last year, our clients earned 127 media placements worth $2.3M in earne
value. One client went from zero mentions to featured in TechCrunch, driving 40
increase in qualified leads."

CTA: "Let's get your story in front of the journalists who matter. Book a free
media strategy session."

The Authority Multiplier Framework:

Plain Text

HEADLINE: "Your Founder Should Be the Face of Your Brand"

BODY: "Media coverage isn't just about your company—it's about your leadership.
When your CEO is quoted in industry publications, customers perceive your compa
as more credible, more innovative, more trustworthy.

Our PR strategy focuses on positioning your founder/leadership as thought leade
We secure speaking opportunities, bylined articles, and expert commentary that

build your personal brand while elevating your company.

Result: Your founder becomes the industry expert. Your company becomes the obvi
choice for customers."

SOCIAL PROOF: "Our clients have been featured in: Forbes, TechCrunch, Wall Stre
Journal, Fast Company, Entrepreneur, Inc., Harvard Business Review"

CTA: "Build your founder's thought leadership. Schedule a consultation."



Key PR Copy Elements That Convert
1. Specificity Over Generality
* X "We help companies get media coverage"

. "We secure placements in tier-1 publications (Forbes, TechCrunch, WSJ) that drive
qualified leads"

2. Earned Media Value
* X "We get your brand in the news"

* "Our clients earn an average of $1.2M in earned media value annually—equivalent to
$300K+ in paid advertising"

3. Journalist Relationships
* X "We have connections in media"

. "Our team has direct relationships with 500+ journalists across fintech, Saas,
healthcare, and e-commerce"

4, Strategic Positioning
* X "We pitch your story to journalists"

. "We develop a 12-month narrative strategy, then pitch your story at the right
moment to the right journalists"

5. Multi-Benefit Framing
* X "PR helps with visibility"

* "PR drives customer acquisition, attracts investor interest, and helps you recruit top
talent”

PR Service: Visual Strategy

Hero Section Visuals

Visual Option 1: Authority Montage

Display a grid of 6-8 famous publications (Forbes logo, TechCrunch logo, WSJ, etc.) with a
headline overlay: "Your Brand Featured Here"

Why it works: Instantly communicates credibility through association. Visitors see

themselves in those publications.

Visual Style: Clean, minimal design. Use official publication logos. Add subtle animation
where logos fade in one by one.



Visual Option 2: Before/After Narrative
Split-screen showing;:
* Left (Before): Unknown brand with zero media mentions, low website traffic

* Right (After): Same brand featured in top publications, high website traffic, customer
testimonials

Why it works: Shows transformation. Visitors can imagine their own journey.

Visual Style: Use screenshots of actual media placements (with permission). Show metrics
improvement (0 — 47 media mentions, 2K — 18K monthly visitors).

Visual Option 3: Journalist Network Map

Interactive map showing journalist locations across major publications, with connection
lines to your company at center.

Why it works: Visualizes the "network advantage." Makes the service feel powerful and
exclusive.

Visual Style: Dark background with glowing connection lines. Animated. Shows real
numbers ("500+ Journalists," "120+ Publications").

Supporting Visuals
1. Media Placement Showcase
Gallery of actual media placements (screenshots of articles featuring clients). Include:
* Publication name and date
* Headline or excerpt
* Clientlogo
* Key metric (e.g., "Generated 2,400 qualified leads")
2. Results Dashboard
Visual showing typical PR campaign results:
® 15-20 media placements in 6 months
* $500K-$2M earned media value
* 30-50% increase in website traffic
® 25-40% increase in qualified leads
3. Process Timeline

Visual showing the PR engagement journey:



Month 1: Discovery & Strategy

Month 2-3: Pitch Development

Month 4-6: Journalist Outreach & Placements

Month 7-12: Sustained Coverage & Thought Leadership

PR Service: Landing Page Structure

Recommended Layout
Section 1: Hero
* Headline: "Your Brand Deserves to Be Heard"
* Subheadline: "Strategic PR that builds credibility and drives customer acquisition"
* CTA: "Get Your PR Strategy"
* Visual: Publication logos montage or before/after transformation
Section 2: The Problem
* "Why Most Brands Fail to Get Media Coverage"
* Explain: No journalist relationships, wrong pitch strategy, poor timing
* Visual: Frustrated founder/marketer
Section 3: The Solution
® "Qur 3-Step PR Process"
* Step 1: Develop Your Narrative (what's your unique story?)
* Step 2: Strategic Pitching (right journalist, right time)
* Step 3: Amplify & Sustain (turn one placement into many)
* Visual: Process diagram or video walkthrough
Section 4: Social Proof
* Client logos (companies we've worked with)
® Publication logos (where our clients have been featured)
* Testimonials: "We went from zero media mentions to featured in Forbes"
® Metrics: "127 placements | $2.3M earned media value | 40% lead increase"
Section 5: Results Gallery

* Screenshots of actual media placements



* Client case studies with metrics

* Before/after comparisons
Section 6: Pricing/Packages

* Starter: $3K-5K/month (1-2 placements/month target)

* Professional: $8K-12K/month (3-5 placements/month target)

* Enterprise: $15K+/month (10+ placements/month target)
Section 7: CTA

* "Ready to Become an Industry Authority?"

* "Book a free 30-minute media strategy session"

* Form: Name, email, company, industry

Part 2: Geo-Fencing Advertising Service

The Geo-Fencing Value Proposition

Geo-fencing is about capturing customers at the moment of intent. Unlike traditional
digital ads, geo-fencing reaches people in specific physical locations (competitor stores,
events, high-traffic areas) when they're most likely to convert. Your copy should emphasize
precision, timing, and ROI.

Geo-Fencing Service: High-Converting Copy Frameworks

Hero Headline Options
Option 1: Competitor-Focused (Best for Retail)

"Steal Customers from Your Competitors' Front Door"Subheadline: "Geo-fencing ads
reach customers at competitor locations, redirecting them to your store with
personalized offers."

Why it works: Aggressive, specific, and immediately understandable. Retailers love the
idea of "stealing" customers.
Option 2: Location-Based (Best for Events & Venues)

"Reach Customers Exactly When They're Ready to Buy"Subheadline: "Geo-fencing
captures high-intent customers at specific locations—events, shopping centers,



competitor stores—with targeted ads that convert."

Why it works: Emphasizes timing and intent. Shows versatility across use cases.

Option 3: ROI-Focused (Best for B2B & Service Businesses)

"Turn Foot Traffic into Revenue"Subheadline: "Geo-fencing delivers your message to
customers in buying mode, driving foot traffic and conversions with precision targeting."

Why it works: Focuses on business outcome (revenue) rather than tactic (ads). Appeals to
CFOs and ROI-focused decision makers.

Body Copy Frameworks

The Competitor Interception Framework:

Plain Text

PROBLEM: "Your competitors are spending millions on brand awareness. Meanwhile,
customers walk past their stores every day without buying."

AGITATION: "Those customers are in buying mode. They're actively shopping. But
they don't know about your offer. You lose a sale."

SOLUTION: "Geo-fencing places your ad directly in front of customers at competi
locations, shopping centers, and high-traffic areas. When they see your offer,

they switch."

PROOF: "One retail client used geo-fencing at 5 competitor locations. Result:
2,400 store visits in 60 days. 18% conversion rate. $340K in revenue."

CTA: "Start intercepting customers today. Get a free geo-fencing audit."

The Event Activation Framework:
Plain Text
HEADLINE: "Your Event Deserves a Captive Audience"
BODY: "Events attract your ideal customers. But so do your competitors' events.
Geo-fencing lets you reach attendees at competitor events, trade shows, and

conferences with targeted ads promoting your alternative.

We also geo-fence high-traffic areas around major events, capturing customers
who are in buying mode but haven't committed to a vendor yet.



Result: Qualified leads from your competitors' events. Booth traffic. Sales."

PROOF: "SaaS company used geo-fencing at 8 industry conferences. Generated
1,200 qualified leads. 35% attended their booth. 22% became customers."

CTA: "Dominate your next event. Schedule a geo-fencing strategy call."

The Foot Traffic Multiplier Framework:

Plain Text
HEADLINE: "Every Customer Who Walks Past Your Store Is a Lost Opportunity"

BODY: "Foot traffic is valuable. But only if people know to come. Geo-fencing
changes that.

We target customers within 1-5 miles of your location with ads highlighting
your unique offer, driving foot traffic from high-intent prospects.

We also geo-fence areas where your target customer congregates (shopping center
competitor stores, parking lots) and drive them to you."

METRICS: "Average foot traffic increase: 35-50% | Average conversion rate: 8-15'
| Average customer lifetime value increase: 25-40%"

CTA: "Increase foot traffic to your store. Get a free location strategy."

Key Geo-Fencing Copy Elements That Convert
1. Specificity of Targeting
* X "We target customers interested in your products"

. "We target customers within 2 miles of your store, at competitor locations, and at
high-intent events"

2. Precision Metrics

* X "Geo-fencing drives foot traffic"

. "Geo-fencing drives 2,400 foot visits per 60-day campaign with 18% conversion rate"
3. Competitive Advantage

* X "Reach local customers"

. "Intercept customers at competitor locations before they buy elsewhere"

4, Immediate Action



* X "Build awareness over time"

. "Start driving foot traffic within 48 hours of campaign launch"
5. ROI Clarity

* X "Geo-fencing is effective"

e "$1 spent on geo-fencing generates $8-12 in revenue (8-12x ROAS)"

Geo-Fencing Service: Visual Strategy

Hero Section Visuals
Visual Option 1: Map-Based Targeting

Interactive map showing;:
* Your store location (center, highlighted in brand color)
* Competitor store locations (marked with competitor logos)
* Geo-fence radius around each location (glowing circle)
* Animated ads appearing as users "enter" the geo-fence

Why it works: Immediately visualizes the targeting capability. Visitors understand exactly
how the service works.

Visual Style: Modern map interface. Use real map data (Google Maps style). Add animation
showing ads appearing as users enter zones.

Visual Option 2: Before/After Foot Traffic
Split-screen showing:

* Before: Empty store, low foot traffic, competitor stores packed

* After: Your store packed with customers, competitor stores empty
Include metrics overlay:

* Foot traffic: 800 — 2,400 visitors/month

* Conversion rate: 3% — 18%

* Revenue: $24K — $432K/month

Why it works: Shows dramatic transformation. Retailers immediately see the potential
impact.

Visual Style: Use actual store photos or high-quality renders. Add animated counters
showing metrics increasing.



Visual Option 3: Customer Journey Visualization
Animated sequence showing:
1. Customer at competitor location
2. Geo-fence triggers ad on their phone
3. Customer clicks ad
4. Customer arrives at your store
5. Customer makes purchase
Include conversion metrics at each step.
Why it works: Tells a complete story. Visitors understand the full customer journey.

Visual Style: Animated infographic. Use icons and simple illustrations. Include real
conversion rates at each step.

Supporting Visuals

1. Targeting Precision Showcase

Grid showing different targeting options:
* Competitor locations (with logos)
* Events and conferences

* Shopping centers and malls

High-traffic areas (parks, transit hubs)

Custom radius targeting

2. Campaign Results Dashboard
Visual showing typical geo-fencing campaign results:

® 2,400 impressions in 60 days

18% click-through rate

2,400 foot visits to store

18% conversion rate

$340K revenue generated

3. Industry Case Studies

Visual cards showing results by industry:

® Retail: 35% foot traffic increase, 22% revenue increase



* Restaurants: 42% new customer acquisition, 28% average ticket increase
* Real Estate: 1,200 property visits, 15% conversion to leads

* Fitness: 800 trial memberships, 35% conversion to paid members

Geo-Fencing Service: Landing Page Structure

Recommended Layout
Section 1: Hero
* Headline: "Steal Customers from Your Competitors' Front Door"

* Subheadline: "Geo-fencing ads reach customers at competitor locations and high-
intent events, driving foot traffic and conversions"

* CTA: "Start Your Geo-Fencing Campaign"

* Visual: Interactive map showing targeting or before/after foot traffic
Section 2: The Opportunity

* "Why Foot Traffic Matters More Than Ever"

* Explain: Customers are in buying mode, competitors are capturing them, you're losing
revenue

* Visual: Competitor store vs. your store comparison
Section 3: How Geo-Fencing Works
® "Qur 4-Step Geo-Fencing Process"

* Step 1: Identify Target Locations (competitor stores, events, high-traffic areas)

Step 2: Create Compelling Ads (personalized offers, urgency)
* Step 3: Launch Campaign (48-hour activation)
* Step 4: Optimize & Scale (real-time adjustments based on performance)
* Visual: Process diagram or animated walkthrough

Section 4: Targeting Options

* Competitor Location Interception

Event & Conference Targeting

Shopping Center & Mall Targeting

Custom Radius Targeting (around your store)

Demographic & Behavioral Targeting



Section 5: Results & Social Proof

* Client logos (companies we've worked with)

* Testimonials with specific metrics

* Case studies by industry

* Metrics: "2,400 foot visits | 18% conversion | $340K revenue"

Section 6: Results Gallery

* Before/after foot traffic comparisons

* Campaign performance dashboards

® Customer testimonial videos

Section 7: Pricing/Packages

* Starter: $2K-3K/month (1-2 locations, 30-day campaign)

* Professional: $5K-8K/month (3-5 locations, 60-day campaign)

* Enterprise: $12K+/month (10+ locations, ongoing campaigns)

Section 8: CTA

* "Ready to Intercept Your Competitors' Customers?"

* "Book a free geo-fencing strategy session"

* Form: Name, email, company, industry, store locations

Comparison: PR vs. Geo-Fencing Copy Strategy

Element

Timeframe

Audience

Benefit

Proof

Emotional Appeal

PR Copy Focus

Long-term authority building
(6-12 months)

Decision-makers, investors,
industry peers

Credibility, thought leadership,
brand awareness

Media placements, publication
logos, earned media value

Aspiration, authority, prestige

Geo-Fencing Copy Focus

Immediate results (48 hours to
60 days)

Customers in buying mode,
foot traffic

Revenue, foot traffic,
immediate conversions

Foot traffic metrics, conversion
rates, revenue

Urgency, competitive
advantage, FOMO



"Steal customers," "Intercept
competitors," "Drive foot
traffic"

"Build your authority,"

CTALanguage "Become the expert"

Unified Messaging Strategy

Cross-Service Positioning

For companies offering both PR and Geo-Fencing:

Plain Text

HEADLINE: "Dominate Your Market—Online and Offline"

BODY: "PR builds your brand authority online. Geo-fencing captures customers
ready to buy offline. Together, they create an unstoppable growth engine.

Your brand becomes the industry authority (PR). Your competitors' customers
become your customers (Geo-fencing). Your revenue grows 3-5x faster than
competitors."

VISUAL: Split-screen showing:

- Left: PR results (media placements, thought leadership)

- Right: Geo-fencing results (foot traffic, conversions)

- Center: Combined impact (revenue growth, market dominance)

Implementation Recommendations

For PR Service
. Lead Magnet: "The 12-Month PR Playbook" guide (similar to your strategy guides)

. Social Proof: Showcase actual media placements with client permission

1
2
3. Video Content: Founder/CEOQ interviews discussing their PR journey
4. Testimonials: Video testimonials from clients about revenue impact
5

. Case Study Focus: "How [Company] Went from Unknown to Featured in Forbes"

For Geo-Fencing Service

1. Lead Magnet: "Foot Traffic Audit" tool (calculate lost revenue from competitors)



2. Social Proof: Real-time campaign dashboards showing active results
3. Video Content: Animated explainers showing how geo-fencing works
4. Testimonials: Before/after foot traffic videos from actual stores

5. Case Study Focus: "How [Retail Brand] Increased Revenue 340% with Geo-Fencing

Key Takeaways
PR Service Copy Should:

* Emphasize credibility, authority, and earned media value

Use publication logos and media placement proof

Focus on long-term brand building and thought leadership

Appeal to founders, CMOs, and brand-conscious decision makers

Highlight the multiplier effect (customers + investors + talent)
Geo-Fencing Service Copy Should:
* Emphasize precision targeting, immediate results, and ROI
* Use foot traffic metrics and revenue proof
* Focus on competitive advantage and customer interception
* Appeal to store managers, retail marketers, and revenue-focused decision makers
* Highlight the speed to results (48 hours to revenue)
Visual Strategy Should:
* PR: Authority montages, publication logos, thought leadership positioning
* Geo-Fencing: Interactive maps, before/after comparisons, customer journey animations

* Both: Real results, client testimonials, industry-specific case studies



